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Indices of turnover in retail trade of motor vehicles and motorcycles 
April 2014(p) 

 
Turnover of goods in retail trade of motor vehicles and motorcycles in April 2015 compared to the same 
month of the previous year is lower in current prices for 5.3% and in constant prices 5.4%, while 
compared to the previous month is higher 9.5% in current prices and 9.4% in constant prices. 
 
The rate of turnover in retail trade in January-April 2015 compared to the same period of the previous 
year is  -3.0% in current prices and -3.1% in constant prices. 
 
 

 

 

Chart 1. Annual indices in retail trade of motor vehicles and motorcycles  
in constant prices1  

 
 
 
 
 
  

                                                 
1 Annual indices represent the relative change of turnover in retail trade in the current month compared to the same month of the previous year        
(p) - preliminary data 
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Table 1. Indices of turnover in retail trade of motor vehicles and motorcycles  
in constant prices and current prices1)  

Indices Apr 2015 
Ø 2010 

Apr 2015 
Mar2015 

Apr  2015 
Apr  2014 

Jan-Apr  2015 
Jan-Apr  2014 

Index of turnover in retail trade of motor vehicles and 
motorcycles in current prices  71.5 109.5 94.7 97.0 

Index of turnover in retail trade of motor vehicles and 
motorcycles in constant prices 70.5 109.4 94.6 96.9 

 
 

Table 2. Percentage changes of turnover in retail trade of motor vehicles and motorcycles  
in current prices, %  

Nace Rev2 Activity Nov 2014 
Nov 2013 

Dec 2014 
Dec 2013 

Jan 2015 
Jan 2014 

Feb 2015 
Feb 2014 

Mar 2015 
Mar 2014 

Apr 2015 
Apr 2014 

G451, G454 Retail trade of motor 
fuels  103.9 86.1 100.0 92.8 101.8 91.3 

G453 
Retail trade of parts 
and equipment for 
motor vehicles 97.4 107.4 76.1 117.1 108.5 105.5 

 
 Total 101.4 94.4 91.2 99.0 103.6 94.7 

 
1) Applying new activity classification, NACE Rev.2, Trade of motor vehicles and motorcycles, and Trade of parts for motor vehicles are 

collected by survey Trg10M from January 2012. In accordance with the mentioned changes, i.e. with new classification NACE Rev. 2, indices 
of turnover in retail trade are recalculated and represented according to new classification NACE Rev.2 from 2010. 

 
Note: Data represent the original indexes that are not working day and seasonally adjusted.  
 
 
 
 

METHODOLOGICAL NOTES 
 
 
Coverage  
Statistics on retail trade of motor vehicles and motorcycles also covers and presents turnover of enterprises with 
main activity in area 45 of Nace Rev2 activities classification. This monthly survey on retail trade is conducted on 
the basis of sample covering all large and medium enterprises, and small and micro enterprises are defined by 
random sample approach. 
 
Definitions 
Turnover of goods in retail trade is a value of sold goods enterprise which was sold to final consumers, i.e. 
population for personal consumption, household use, and both legal and natural persons for performing activities. 
Indices of turnover of goods in constants prices are obtained through deflating index in current prices with 
appropriate indices of retail price of goods. 
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